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The foregoing information was furnished to us by sources which we deem to be reliable, but no warranty or representation is made as to the 
accuracy thereof.  Information is subject to errors, omissions, change of price, prior sale or withdrawal without notice.

SALE: $178,800.00 

2,400 Square Foot  Attached Commercial Building 

2 Heated Garage / Workshop Bays with

11’ ceiling height, 8’ door height

New Cat 5 & Cable Wiring, New Powder Room

Leased through October, 2019

Taxes: $2,895 Per Year, 2,550 Square Foot (.06 Acre) Lot

1 Block from Montgomery County Courthouse 

Just minutes from 202, I-76, I-476 and the PA Turnpike 

Zoned TC – Town Center Allowing For Most Commercial Uses



Confidentiality & Conditions

This is a confidential brochure intended solely for your limited use and benefit in 
determining whether you desire to express any further interest in purchasing the 
Property. 

This Brochure was prepared by J.M Basile & Associates, Inc.  It contains selected 
information pertaining to the Property and does not purport to be all-inclusive or to 
contain all of the information that prospective investors may desire. It should be noted 
that all financial projections if provided are for general reference purposes only in that 
they are based on assumptions relating to the general economy, competition, and other 
factors beyond the control of Owner. Neither J.M Basile & Associates, Inc. nor any of 
their respective officers, have made any representation or warranty, expressed or 
implied, as to the accuracy or completeness of this Brochure or any of its contents.

Owner and J.M Basile & Associates, Inc. expressly reserves the right, at their sole 
discretion, to reject any or all expressions of interest or offers to invest in the Property 
and/or terminate discussions with any entity at any time with or without notice. Owner 
shall have no legal commitment or obligation to any entity reviewing this Brochure or 
making an offer to invest in the Property unless and until written agreement(s) for the 
investment has been fully executed, delivered, and approved by Owner and any 
conditions to Owner's obligations thereunder have been satisfied or waived.

By receipt of this Brochure, you agree that this Brochure and its contents are of a 
confidential nature, that you will hold and treat it in the strictest confidence, and that 
you will not disclose this Brochure or any of its contents to any other entity without the 
prior written authorization of Owner or J.M. Basile & Associates, Inc. nor will you use 
this Brochure or any of its contents in any fashion or manner detrimental to the interest 
of Owner or J.M Basile & Associates, Inc.

If, after reviewing this Brochure, you have no further interest in investing in the Property 
at this time, kindly return this Brochure to J.M Basile & Associates, Inc. at your earliest 
convenience. Photocopying or other duplication is not authorized.

This Brochure shall not be deemed an indication that there has been no change in the 
business or affairs of the Property or owner since the date of preparation of this 
Brochure. 



Floor Plan

First Floor
1,200 sq. ft.

Not to Scale

Second Floor
1,200 sq. ft.



Tax Map and Aerial View



Property Income & Expenses

Income
Monthly Lease

Unit / Tenant Sq. Feet PSF Rate Rent Expiration
1st & 2nd Floor 2,400 sf $ 7.00 $ 1,400.00 10/31/19

Monthly Income $ 1,400.00
Annual Income $ 16,800.00

Expenses

Property Taxes $ 2,895.00Property Taxes $ 2,895.00
Property Insurance $ 1,250.00
Water & Sewer $ 600.00 (tenant pays)
Electric & Gas $ 1,800.00 (tenant pays)

Total $ 6,545.00 



Property Information
Tax ID: 16-00-14660-003       /         Block / Unit: 015 - 041
Size (sq ft): 2,400± sq ft including 950+/- sf garage / warehouse space
Lot Size: 2,550 sq ft, 0.06 Acres    /    Frontage: 42 Feet
Parking: 3-4 car off street in rear plus 2 garage bays
Zoning: TC (Town Center)
Utilities: Public water/sewer/electric/gas
Construction: Stucco over masonry and frame
HVAC: The garage spaces are heated with ceiling mounted gas units. 

The office, bath and 2nd floor are heated with electric baseboards. 
Restrooms: Powder room in first floor office. 





Zoning:
CHAPTER 320. ZONING

ARTICLE XIII. TC TOWN CENTER DISTRICT

§ 320-128. LEGISLATIVE INTENT.

The purpose of the Town Center District is to encourage and permit uses that are compatible 
with the historic character of the downtown and to assist in its revitalization. Pedestrian-
oriented uses are permitted and encouraged, while automobile-related uses that promote a 
suburban mall or strip commercial appearance are restricted. Also, uses that traditionally 
accompany and strengthen the commercial core are permitted, such as office, cultural, 
residential and related uses. Parking lots shall be separated and buffered from streets and 
sidewalks by low-lying walls and decorative fences, while new construction should utilize 
traditional building materials and accepted principles of urban design. Furthermore, all new 
construction shall preserve the existing streetscape by requiring that all new buildings be built 
to the edge of the public sidewalk.

§ 320-129. USE REGULATIONS.

A. Permitted uses. A building may be erected, altered or used and a lot may be used or A. Permitted uses. A building may be erected, altered or used and a lot may be used or 
occupied for one or more of the following purposes, with uses allowed to be mixed within a 
building or mixed in separate buildings on a property, and no other:

(1) Retail establishments, including department stores for the sale of new dry goods, 
variety and general merchandise, books, magazines, clothing, food, medical supplies, 
drugs, pets, flowers and floral arrangements, furnishings or other household supplies 
and the sale and repair of jewelry, watches, clocks, optical goods or musical, 
professional or scientific instruments.

(2) Business offices, professional offices, government offices and office buildings. 
Medical offices are only permitted on the second floor and above. Client-based social 
service providers shall not be permitted.

(3) Banks, savings-and-loan associations and financial institutions, provided that no 
drive-in window service shall be permitted.

(4) Telephone central offices and telegraph or other public utility offices.

(5) Restaurants, tearooms, delicatessens, luncheonettes, coffee shops, retail bakers, 
confectionary or ice cream shops, bars, taverns or other places serving food or 
beverages, provided that no drive-through restaurants or similar uses disbursing food 
and beverages by means of a drive-in window shall be permitted, while outdoor dining 
shall be permitted as an accessory use.



Zoning (continued):
(6) Hotels.

(7) Indoor theaters and performing arts centers.

(8) Antique stores.

(9) Studios for dance, music, photography or martial arts.

(10) Private schools or colleges (such as a barber school or business or 
technical college).

(11) Art galleries.

(12) Accessory uses on the same lot with and customarily incidental to any 
principal use permitted by this section, including no-impact home-based 
businesses and surface parking lots.

B. Special exception: Any of the following uses when authorized by the Zoning 
Hearing Board pursuant to Article XXI.

(1) Mid-rise apartment houses, provided all dwelling units are located on 
the second floor and above.the second floor and above.

(2) High-rise apartment houses, provided all dwelling units are located on 
the second floor and above.

(3) Residential mixed uses, provided all dwelling units are located on the 
second floor and above.

(4) Apartments, provided that they are above a nonresidential use.

(5) Houses of worship, provided the house of worship is located on a lot 
20,000 square feet or greater in size.

(6) Public transit stations or terminals.

(7) Any use listed in § 320-129A, which contains a gross floor area in 
excess of 10,000 square feet.

(8) Parking garages as a principal use.

(9) Bed-and-breakfast, pursuant to § 320-237.

(10) Tailors, barbers, beauty salons, shoe repair, dressmaking or similar 
shops.



Zoning (continued):
(11) Health spas.

(12) Retail dry cleaning.

(13) Job printing and photocopying.

(14) Consignment shops.

(15) Single-family detached, twin, rowhouse and duplex dwellings as per 
the applicable standards of the R-2 Residence District and provided the 
dwellings were originally constructed as such.

C. Signs. Unless otherwise noted, when erected and maintained in accordance 
with the provision of Article XXVII, Signs.

§ 320-130. DIMENSIONAL CRITERIA.

A. All uses.

(1) No minimum lot area shall be required.

(2) Each lot shall have a width of at least 20 feet at the street line.

(3) One hundred percent of the area of any lot under 5,000 square feet in 
area may be occupied by buildings. No more than 90% of the area of any 
lot 5,000 square feet or more in area may be covered by buildings.

(4) No front, rear or side yards shall be required.

(5) Any principal structure constructed, modified or remodeled in this 
district must have its front facade built to the edge of the public sidewalk, 
unless the structure is utilizing an existing historic facade as part of a 
redevelopment project. Corner properties shall be considered as having 
two facades. Rear facades are exempt from this requirement. Instead, 
they are encouraged to provide space for loading docks and dumpsters.

(6) The maximum height of any building or structure erected or used in 
this district shall be 10 stories or 120 feet.

(7) The minimum height of any building erected in this district shall be 
two stories and 25 feet.



Zoning (continued):
§ 320-131. OFF-STREET PARKING AND LOADING.

A. All uses.

(1) The off-street parking regulations, including requirements for a 
minimum number of parking spaces, of Article XXVI shall not apply in the 
TC Town Center District.

(2) Adequate provision for loading shall be provided for each use in the TC 
District, unless provision of loading areas is not feasible due to existing 
buildings or site constraints.

(3) When properties have access to two generally parallel streets or to a 
street and an alley, surface parking lots shall be located to the rear of 
principal buildings, in accordance with the following standards:

(a) Surface parking lots shall not be located between any front facade and 
any street. On corner properties, surface parking lots shall not be located 
between the two front facades and the two streets.

(b) Surface parking lots shall not be located to the side of buildings when (b) Surface parking lots shall not be located to the side of buildings when 
the parking lot will be visible from the street.

(c) On through lots, where the property has frontage on two generally 
parallel streets, surface parking lots shall not be located between the front 
facade and the street of higher classification, with Main Street always 
having the highest street classification for purposes of this chapter.

(4) When properties do not have access to two generally parallel streets or 
to a street and an alley, surface parking lots may be located to the rear or 
side of principal buildings, in accordance with the following standards:

(a) Surface parking lots shall not be located between any front facade and 
any street.

(b) Surface parking lots located to the side of principal buildings shall not 
extend more than 70 feet in width along any street without being 
interrupted by a principal building.

(5) Surface parking lots shall be screened from view from streets through 
the use of low-lying decorative walls not to exceed three feet in height, 
decorative iron fencing, and evergreen plantings.



Zoning (continued):
(6) Structured parking facing arterial streets shall have ground floor 
retail, restaurant, or personal service uses along the street. Structured 
parking facing other streets shall have ground floor retail, restaurant, or 
personal services along the street or design treatments such as 
colonnades, screens, arcades, awnings, landscaping, street furniture, and 
other public amenities to create the appearance of an occupied building. 
Blank walls are not permitted to face streets, and all sides visible from 
public streets shall be designed to create the appearance of an occupied 
building.

(7) Underground structured parking that is below grade and not visible 
from streets shall be permitted at any location on a lot.

§ 320-132. ARCHITECTURAL AND SITE DESIGN STANDARDS.

A. Preliminary architectural elevations shall be prepared by a registered 
architect. Such elevations shall illustrate the general design, character, and 
materials for facades of buildings visible from public streets, walkways, and 
other lands available for public use.other lands available for public use.

B. The architectural design of all buildings should provide a variety of rooflines 
and treatments when viewed from public streets, walkways, and other lands 
available for public use. Buildings shall not have the exterior appearance of 
large monolithic structures. Instead, large buildings shall have the appearance 
of connected smaller buildings. Building walls shall not have an unbroken single 
appearance for more than 75 feet on the average in horizontal length. Instead, 
variations in materials, colors, textures, overhangs, setbacks of at least five feet, 
display windows, and/or entranceways shall be used to provide visual interest.

C. Front facades of buildings shall be oriented towards existing and proposed streets, 
with an everyday entrance in the front facade.

D. All primary building entrances shall be accentuated. Permitted entrance accents 
include recessed, protruding, canopy, cupola, tower, portico, or overhang.

E. Buildings shall be similar in height and size or shall be articulated and subdivided 
into vertical and horizontal massing that is more or less proportional to adjacent 
structures and maintains the existing architectural rhythm on the block.



Zoning (continued):
F. New infill development shall attempt to maintain the horizontal rhythm of Town 
Center facades by using a similar alignment of windows, floor spacing, cornices, 
awnings, and other elements. Portions of buildings that are substantially taller than 
surrounding buildings shall be set back five or more feet from the ground level front 
facade to minimize the impact of the building on the horizontal building rhythms 
established on the block.

G. Blank walls shall not be permitted along any exterior wall facing a street, parking 
area, or pedestrian walkway. These walls shall comprise a minimum of 30% window 
area and a maximum of 70% window area, with the following exception.

(1) The ground floor front facades of buildings facing arterial streets shall consist of a 
minimum of 50% window area and a maximum of 85% window area, with views 
provided through these windows into the business or lobby area. The lower edge of 
ground floor windows for retail, restaurant, and related uses shall be a maximum of 12 
inches to 30 inches above the sidewalk.

H. Rooftop heating, ventilation, and air-conditioning equipment shall be screened from 
view from adjacent buildings, public streets, walkways and other lands available for 
public use in a manner that is consistent with the architectural design.

I. All buildings and roofs shall avoid garish or dissonant color schemes.

J. Loading and unloading docks, dumpsters, and exterior compactors shall be located, 
designed, and screened in a manner that minimizes their visibility from adjacent public 
streets, walkways, and other lands available for public use and dwellings. No outdoor 
storage is permitted.

K. Sidewalks and streetscape improvements shall match the most recent improvements 
installed by Norristown along portions of the same street within the Town Center 
District area.

§ 320-133. DESIGN REVIEW.

A. All proposed developments shall be reviewed by the Historic Architecture Review 
Board when this board has jurisdiction. When the Historic Architecture Review Board 
does not have jurisdiction, all proposed developments shall be reviewed by a Design 
Review Board in accordance with § 320-244.

B. In addition to its other review standards, the Design Review Board shall determine 
whether the proposed development adequately matches the character of downtown 
Norristown.



MUNICIPALITY INFORMATION
Norristown Borough

2010 Population: 34,324
2010 Median Household Income: $42,764
2010 Total Housing Units: 13,420
Area: 3.519 Square Miles 
Public School District: Norristown Area School District
Area Hospitals: Mercy Suburban Hospital
Library: Norristown Public Library 
Chamber of Commerce: Montgomery County Chamber of Commerce

Norristown is located in southeastern Pennsylvania, approximately 6 miles (10 km) 
northwest of Philadelphia. Totaling 3.519 square miles in land area, the municipality sits 
along the Schuylkill River. Two major tributaries, the Stony Creek and the Saw Mill Run, 
bisect the town into thirds and empty directly into the Schuylkill. The town’s terrain is 
generally hilly, especially in the areas closest to downtown, which itself sits on a plateau 
surrounded by all three major waterways. It is bounded by West Norriton, East Norriton, surrounded by all three major waterways. It is bounded by West Norriton, East Norriton, 
and Plymouth Townships, as well as Bridgeport Borough.

Norristown’s economy is based largely on institutions in the government, healthcare, 
legal, and social services sectors. The Montgomery County government is the 
municipality’s largest employer. Other major Norristown employers with a considerable 
presence are the Pennsylvania Department of Environmental Protection (DEP), the 
Montgomery County Intermediate Unit, USM (formerly U.S. Maintenance), U.S. Roofing 
Corporation, BartonPartners Architects+Planners, Chandler Bats, and the Norristown 
Area School District. Norristown is home to the corporate headquarters of both USM and 
U.S. Roofing.

Norristown sits at the junction of several major roads in the Philadelphia region. Main 
Street and Airy Street run east-west through the downtown, eventually leading to 
interchanges for I-476 (the Blue Route) and the Pennsylvania Turnpike (I-276), 
respectively, in Plymouth Meeting. U.S. 202 is the major north-south route through the 
town, connecting it with other nearby county seats such as Doylestown and West 
Chester. Norristown is the largest multi-modal transportation hub in the Philadelphia 
suburbs. Numerous rail lines, bus routes, multi-use trails, and parking areas converge at 
the Norristown Transportation Center (NTC). The Southeastern Pennsylvania 
Transportation Authority (SEPTA) operates eight bus routes, one light rail route, and a 
regional rail line out of the NTC complex.



HISTORY
The area where Norristown sits was originally owned by the family of Isaac Norris, who 
purchased the land from William Penn in 1704. Named the county seat in 1784 when 
Montgomery County was formed, Norristown was incorporated as a borough in 1812 and 
subsequently enlarged in 1853. About 500 people lived there at the time of its 
incorporation. Growing rapidly after the Civil War, it swelled to 22,265 people by 1900 and 
by 1940 it was home to 38,181 Norristonians, making it the most populous borough in 
Pennsylvania before declining in the decades after World War II.

At its height, Norristown was an industrial, retail, banking, and government center. 
Breweries, cigar factories, textile mills, icehouses, foundries, rolling mills, and lumber 
yards provided ample employment for skilled laborers and artisans. The downtown 
featured two department stores, several theaters, and enough goods and services that 
residents never had to leave town to find anything they needed. Although primarily 
settled by the English and a handful of Germans, Scots, Dutch, and Swedes, in the mid-
1800s the Irish began arriving in large numbers, followed by waves of Italians at the turn 
of the century.

With the opening of new malls in nearby King of Prussia and Plymouth Meeting, the 
downtown declined in the decades after World War II. Industry soon followed, as many downtown declined in the decades after World War II. Industry soon followed, as many 
companies closed or relocated into new industrial parks throughout Montgomery 
County.

Despite the loss of its historic movie and vaudeville theaters, Norristown is home to two 
performing arts theaters (the Montgomery County Cultural Center and Theatre Horizon) 
and four professional theater companies (Centre Theatre, Iron Age Theatre, Theatre 
Horizon, and New Cavern Productions). All are part of The Theatre Alliance of Greater 
Philadelphia and the Greater Philadelphia Cultural Alliance. These theaters form the 
nucleus for Norristown Arts Hill, a collection of theaters, art galleries, and professional 
firms on the 300-500 blocks of DeKalb Street in downtown. Norristown’s Main Street 
contains a wide variety of upscale ethnic restaurants providing Korean/Japanese, 
Mexican, Ethiopian, Vietnamese, and Italian food.



AA  PPEERRSSOONNAALL  IINNTTRROODDUUCCTTIIOONN  TTOO  OOUURR  OORRGGAANNIIZZAATTIIOONN……  
 

 Joseph M. Basile, founder of J.M. Basile & Associates, Inc., has over six decades of experience in Real 
Estate.  He began as an Apartment Manager in the early 1960's, managing the 1000 Unit Cedarbrook Hill 
Apartment Complex in Wyncote, followed by management of The Gypsy Lane Condominium Complex on 
Lincoln Drive, and as vice-president and General Manager of the 28-story octagon shaped apartment building 
on the Parkway at Eighteenth Street in Philadelphia, then known as The Plaza.  He went on to become a vice-
president, and eventually a Partner with Tornetta Realty Corp., of Plymouth Meeting.  He has leased or sold in 
excess of Five Million square feet of Commercial, Office and Industrial Real Estate.  He was formerly on the 
Board of Directors of the Philadelphia Home Builders Association, the Junior Baseball Federation, Central 
Montgomery County Association of Realtors, St. Mary's Home for Children in Ambler and The Salvation Army. 
 
 Suzanne L. Basile, Broker and President, was licensed in 1986 and began her career as a Residential 
Salesperson with Tornetta Realty Corp., where her Grandfather, Joseph Tornetta, was Founder and President.  
She holds the prestigious C.C.I.M. Designation (Certified Commercial Investment Member).  Less than 3% of 
the 80,000 Commercial/Industrial Real Estate professionals in the Country have attained this designation.  She 
also attained the G.R.I. Designation (Graduate Realtors Institute), and the C.R.S. Designation (Certified 
Residential Specialist).  Sue has served as Vice President and on the Board of Directors of the King of Prussia 
Chamber of Commerce, where she was honored with their "Excellence in Community Service" award, has 
served on the Montgomery County Youth Aid Panel and is Past President and serves on the Board of Directors 
for the King of Prussia Rotary Club where she became the first woman President of the Club.  

 
 Fred Rehhausser, Office Manager is the newest member of our firm. His responsibilities include all 
company financial matters, property management and administrative assistance. Fred brings over ten years 
experience in residential real estate and office management to JM Basile & Associates and worked as a 
process engineer in heavy industry before that.  
 

J. M. Basile & Associates, Inc., Commercial & Industrial Realtors serving the Greater Chester, Delaware, 
and Montgomery County areas, are strategically located in King of Prussia.  Experienced professionals, locally and Montgomery County areas, are strategically located in King of Prussia.  Experienced professionals, locally 
oriented and knowledgeable, specializing in sales, leasing, and management of Office Buildings, Industrial, and 
Commercial Properties.  Efficient and aggressive with a reputation of being result-oriented.  The Basile firm 
takes pride in the satisfaction of their diverse clientele, providing the highest degree of service, 
professionalism and knowledge of the Real Estate Industry, and of the communities served.  

 
 The firm holds corporate and/or individual memberships in the National and State Associations of 

REALTORS®, Tri-State Commercial & Industrial Real Estate Association (Charter Members), Central 
Montgomery County Association of Realtors, King of Prussia Chamber of Commerce, Montgomery County 
Chamber of Commerce, Chester County Development Council, Montgomery County Industrial Development 
Corporation, Pennsylvania State Landlord's Association, Chester County Commercial, Industrial & Investment 
Council, Institute of Real Estate Management, Realtors National Marketing Institute, the King of Prussia 
Rotary Club and the Delaware Valley Family Business Center. 
 

133 Ivy Lane ▪ King of Prussia PA 19406 ▪ Tel (610) 768-4000 ▪ Fax (610) 768-4006 
www.jmbasile.com 



GUIDING PRINCIPLES
Commitments to Our Clients

�

�Strive to maintain the highest professional and ethical 
standards. 

�Render quality service consistent with our philosophy of 
total client satisfaction.

�Encourage and retain business relationships through 
principles of fairness and honesty.

�Be mindful that a satisfied client represents repeat �Be mindful that a satisfied client represents repeat 
business and our future.

�Give generously of time, talent, and resources for the 
good of the community.

�Take pride in the services we provide to Business and 
Industry.

�Be reliable, responsive and committed to our clientele.

�Comply with the Rules and Regulations promulgated 
by National, State and Local Realtor Associations.



Certified Commercial Investment 
Members

(CCIMs) exemplify the real estate 
industry’s highest professional and 
ethical standards.  Recognized for an 
expertise of commercial - investment 
real estate, CCIMs are second to 
none in relation to their knowledge of 
and service to their respective 
marketplaces throughout North 
America.

Real Estate Strategists
Certified Commercial Investment 
Members are well positioned within 
the total real estate spectrum.  
They’re real estate strategists with 
years of specialized education and 
market experience with which to 
direct clientele through the 
complexities of the commercial -
investment transaction.  CCIMs are 
well versed in proven real estate 
methods and, through a preeminent 
curriculum, have achieved a mastery 
of one or more real estate disciplines, 
including:

profitable investment portfolio--
multi or single property--by 
evaluating investments against 
risks and objectives to ensure 
portfolios are performing properly 
and maximizing net worth.  The 
real estate investor and the 
commercial user benefit from a 
CCIM’s market and financial 
analysis abilities and negotiating 
acumen.

CCIM Network
The CCIM membership network 
mirrors the increasingly changing 
nature of the industry and includes 
brokers, leasing professionals, 
asset managers, investment 
counselors, commercial lenders, 
mortgage bankers, institutional 
investors, appraisers, developers, 
property managers, corporate real 
estate executives, accountants, 
attorneys, and financial planners--
all part of an elite corps of 
commercial real estate and allied 
professionals responsive to the 
dictates of a rapidly changing 

“CCIMs -- a special cadre that have 
been superbly trained, completed a 
rigorous program and demonstrated 
competence on a formidable battery 
of examinations.”
-Gaylon Greer,   Ph.D.
The New Dow Jones-
Irwin Guide to Real Estate Investing

The Making of a CCIM
The CCIM designation is conferred 
by the Commercial Investment Real 
Estate Institute, an affiliate of the 
National Association of 
REALTORS®.  The 240 hours of 
graduate level curriculum leading to 
the CCIM designation represent the 
finest education available in real 
estate.  Equally as rigorous are the 
post-curriculum transactions 
documentation and the 
comprehensive examination.  This 
designation process ensures that 
CCIMs are proficient not only in 
theory, but also in practice.

CCIMs do not rest on their laurels.  
Through continuing education including:

•asset management
•brokerage
•consulting
•development
•financial analysis
•investment counseling
•leasing
•market and property analysis
•marketing
•negotiation
•property management
•sale-leasebacks
•site selection
•syndications
•tax-deferred exchanges
•taxation laws
•valuation

Certified Commercial Investment 
Members are an invaluable resource 
to the real estate investor and to the 

commercial user.  For the real estate 
investor, a CCIM will increase the 
probability of a 

dictates of a rapidly changing 
market.

National, regional and local forums 
allow CCIMs to stay in touch with 
the pulse of the market across the 
country or across town, while 
marketing sessions afford the 
opportunity to present and market 
client properties through the CCIM 
network.

Certified Commercial Investment 
Members are in more 
marketplaces in North America--
twelve CCIM regions representing 
1,000 markets--than all major real 
estate companies combined.  
Through this membership network, 
CCIMs effectively direct local, 
national, and international 
cooperative transactions.  In fact, 
CCIMs successfully 

complete approximately 60,000 
transactions annually, 
representing over $27 billion.

Through continuing education 
programs, Certified Commercial 
Investment Members are 
resourceful enough to explore, 
develop and apply new techniques 
still on the cutting edge of the 
industry.

Of the estimated 80,000 
commercial real estate practitioners 
nationwide, only 4,200 hold the 
CCIM designation, which reflects 
not only the calibre of the program, 
but why it is one of the most 
coveted and respected designations 
in the industry.

Real Estate Excellence
CCIM methodology.  CCIM 
expertise.  The CCIM track record.  
All are components of the CCIM 
network of real estate excellence.


